CRAIN'S LIST: LARGEST COMPREHENSIVE MULTIYEAR
CAMPAIGNS Ranked by campaign goal
Rank

1
2

Organization name
Campaign name

Campaign goal
($000,000)

Amount raised
as of
Sept. 2017
Campaign start
($000,000)
date
Targeted ending date What the campaign is paying for

University of Michigan-Ann Arbor B
Victors for Michigan

$4,000.0

$4,237.0

July 2011

Michigan State University
Empower Extraordinary

1,500.0

1,507.5

July 1, 2011

December 2018

Student support, programs, faculty support, research, facilities

December 31, 2018 To fund student aid, internships, study abroad, faculty positions and research into
global problems, selected capital building projects

3

Wayne State University
Pivotal Moments: Our Campaign for Wayne
State University

750.0

665.9

2009

2018

Scholarships, student success programs, research, endowed faculty positions,
campus improvements and community partnerships

4

Detroit Institute of Arts
DIA comprehensive campaign

400.0

NA

2012

2022

Unrestricted operating endowment

250.0

197.0

August 2011

December 2018

5

Jewish Federation of Metropolitan Detroit/
United Jewish Foundation
Centennial Fund
Catholic Archdiocese of Detroit
Changing Lives Together

135.0

124.0

January 2011

December 2017

Detroit Symphony Orchestra
DSO Endowment Campaign

125.0

NA

2014

2023

Michigan Opera Theatre
Historic Path to a Bold Future Campaign

50.0 C

21.2

July 2016

June 2020

Cornerstone Schools Association
Campaign of Excellence

50.0

NA

Motown Museum
Motown Museum Expansion Campaign

50.0

NA D

Kensington Church
Everyone Campaign

30.0

NA

Presbyterian Villages of Michigan/
Presbyterian Villages of Michigan Foundation
Comprehensive statewide campaign

27.4

275.3

Davenport University
Investing in the Vision Campaign

25.0

25.0

McLaren Macomb
Foundation for the Future

20.0

8.4

Lawrence Technological University
Capital Campaign

10.0

NA

2017

2019

Michigan Theater
The State & Michigan Project

8.5

7.9

January 1, 2015

July 2018

8.0 E

NA

NA

NA

Music Hall Center for the Performing Arts
Elevation: A Capital Campaign to Stabilize and
Empower Music Hall for Future Generations

7.0

3.0

2015

2020

Detroit Educational Television Foundation
(Detroit Public Television)
William H. Smith Family Leadership Circle

4.0

4.3

McLaren-Oakland Foundation
Mobile Health Clinic

0.6

0.1

Oakland Livingston Human Service Agency
Walk for Warmth

0.2

NA

UM C. S. Mott Children's Hospital
Victoria's Fund

0.1

0.0

6
7
8
8
8

11

12

13
14
15
16
17
18
19
20
21
22

The Empowerment Plan
Capital Campaign

To secure the long-term future and provide for Jews in Detroit, Israel and worldwide.
It will impact the full range of Jewish needs and experience, including social welfare,
Jewish identity and education and Jewish life, ensuring the strength of the
community for the next century.
Seventy percent of funds raised goes to each of the parishes whose parishioners
raised the funds. The money is used for capital improvements to their churches,
schools, and properties and/or debt reduction. The remaining 30 percent is divided
between three allocations: 1) to help fund Catholic churches and initiatives in the city
of Detroit; 2) to provide financial assistance for Catholic parents to send their
children to Catholic schools; and 3) for the training of priests and non-clergy Catholic
ministers.
The goals are to raise at least four times the operating budget and maintain no
lingering capital debt.

Operating funds for five years, support for paying off the $4.5 million mortgage
remaining on the opera house, updates to the historic building, endowment and
expanded community and artistic programming.
June 2016
2019
To support its urban K-12 education mission in Detroit and to fund scholarships and
endowments, renovations and expansions as needed, curriculum enhancement and
career pathway programs.
October 17, 2016
NA
To fund an expansion adding 40,000 square feet. Planned improvements include new
interactive exhibits, a theater, recording studios and an enlarged museum store to the
the current 10,000-square-foot attraction. However, the West Grand Boulevard
bungalow where the early Motown hits were recorded wil not change.
2016
2019
A portion will go toward constructing a $14 million, 57,000-square-foot facility at Hall
Road and I-94 to serve as a permanent site for its Clinton Township campus. The
campaign will also fund $3 million in deferred maintenance and/or capital
improvements at the Birmingham, Troy and Orion campuses, $3 million toward a
down payment on a permanent location in Birmingham, and $1 million worth of
investments at its temporary campuses in Shelby Township, Clarkston and Orlando.
Another $4 million will be split between global and local outreach, new campuses
and church planting in other parts of the country, information technology and
website updates, new signage and other projects.
2010
December 31, 2017 Innovation: The Thome Rivertown Neighborhood provides Detroit seniors affordable
health care, services and housing options on one site, including PACE (Program of
All-Inclusive Care for the Elderly) and the Weinberg Green Houses, an alternative to
traditional nursing homes and the first of its kind in the City of Detroit. Wellness: The
Village of East Harbor Health & Wellness Center, a new state-of-the-art facility to
provide specialized rehabilitation, therapy and wellness services to maximize the
health of residents and community seniors in Macomb County. Trust: Benevolence
Endowment Fund to provide financial support and maintain trust commitment with
residents and their families. Innovation/Wellness: The Village of Hillside/Friendship
Center Renewal Project in Harbor Springs was rebuilt with updated accessible
apartments for low-income seniors, and expanded the local senior center to serve
more older adults.
May 2015
June 30, 2018
1) Strengthen the Donald W. Maine College of Business with a new facility that will
include a center for entrepreneurship. 2) Support the new College of Urban
Education to prepare the educators and leaders who will help K-12 students in
Michigan's urban centers achieve greater success. 3) Support endowed scholarships.
June 1, 2014
December 31, 2019 Trauma and critical care 5-story building with state-of-the-art emergency and
trauma center
To raise money for an $8 million to $10 million football stadium. The capital
campaign would cover the cost of 4,000 bleacher seats, lights, offices and locker
rooms.
Renovation of the State Theatre and preservation maintenance at the Michigan
Theater.
To produce sleeping bag coats and create jobs for the homeless with its employment
and education program.
Renovation to meet ADA requirements, retire legacy debt. new theater equipment.

September 2012 Originally September DPTV's Smith Leadership Circle donors of $10,000 or more per year develop the
2017; now ongoing expertise, people, and seed money to produce programs and projects in 5 content
categories with community partners. Program categories: arts and culture; children
and education; energy and environment; leadership and public affairs; health and
wellness.
September 1,
September 1, 2018 The first Mobile Health Clinic in Oakland County. The clinic will provide will provide
2017
health services, including vaccinations and screenings for children, families and
seniors in the local community
December 1,
May 1, 2018
Funds will support heat related emergencies for individuals in need in Oakland and
2017
Livingston counties.
NA

NA

The fundraising campaign was started on the CrowdRise website to support the Mott
pediatric psychology clinic feeding program.

This list is an approximate compilation of the largest comprehensive multiyear campaigns in Wayne, Oakland, Macomb, Washtenaw and Livingston counties. It is not a complete listing but the most
comprehensive available. Unless otherwise noted, information was provided by the organizations. NA = not available.

B Includes University of Michigan Health System.
C Campaign is in the silent phase.
D Organization was not able to share information at this time.
E Campaign goal as reported in Crain’s Detroit Business on Feb. 29, 2016. This is a preliminary figure as the campaign is still in the silent phase of fundraising.

